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"TO PROVIDE GUIDANCE FOR

ANYONE WHO IS SEERING TO

BOOST THE PLANET'S HEALTH
AND THEIR OWN"
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OUR MISSION

Inspiring a plant-based lifestyle
all over the world.
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LOCAL DEMOGRAPHIC
(2018-2019)

HISPANIC: 41.3% !
WHITE: 20.2% FEMALE

FEMALE RATIO: 51% M“_LENN'ALS

MALE RATIO: 49%

MEDIAN AGES OF POPULATION: 25-34

Demographic info found at:
https://datausa.io/profile/geo/long-beach-ca/#demographics
https://www.towncharts.com/California/Demographics/Long-Beach-city-CA-Demographics-data.html






Key:
Red: Check - in

Gray: Stage
Green: Vendor Area
Blue:Vendor booths

THE FACTS

o EVERY VENDOR WILL HAVE A 10 X 10 SLOT

o WEHAVE 20 FOOD VENDORS

o STAGES ARE EQUIPPED WITH SPEAKERS

AND SCREENS

o WATER STATIONS WILL
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SATURDAY
SEPTEMBER 12 2020

10AM - 6PM




POSSIBLE PARTNERED PARKING SURROUNDING PARKING LOTS
> THE PIKE OUTLETS

= 59.00 FOR 4 HOURS

o LONG BEACH CONVENTION CENTER PARKING
= 18 MINUTE WALK FROM GENERAL LOCATION

ALTERNATIVE TRANSPORTATION

= THE LONG BEACH TRANSIT

o LOGAL BUS
= THE PASSPORT

o FREE LOCAL BUS SHUTTLE
= THE LONG BEACH WATER TAXI

= 1TMINU
> AQUARIUMC

TE WALK FROM GENERAL LOCATION
F THE PAGIFIC PARKING

= S6.00F

JR 4 HOURS

= 5 MINUTE WALK FROM GENERAL LOGATION
o THE LANDMARK SQUARE PARKING

= 512 FOR 2.5 HOURS

= 13 MINUTE WALK FROM GENERAL LOCATION



* FREE ENTRY *

o (NLINE GHECK-IN ON [PAD

= NAME, ZIP CODE, EMAIL ARE REQUIRED
= ENROLLMENT INTO WORKSHOP/PANELS ARE CHOSEN AS
SOME ARE CAPPED.

SUSTAINABILITY

SERENDIPITY




BIOLIGIST & JOURNALIST YOUTUBER YOUTUBER
SUSTAINABILITY ADVOCATE SHARES HER HEALTH JOURNEY LIVES OUT OF A VAN
PROMOTES A SUSTAINABLE
LIFESTYLE



305 Fitness

TWO 45-MINUTE DANGE CARDIO CLASSES
NO EQUIPMENT NEEDED

NYC BASED FITNESS STUDIO, WITH A POP UP IN LOS ANGELES.
® O
Free Spirit Yoga

TWO 45-MINUTE YOGA PRESENTATIONS
BRING YOUR OWN MAT -OR- RENT ONE FOR S8

FREESPIRIT LOCAL FITNESS STUDIO IN LONG BEACH
YOGA
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145 AM

:
:

z

Sustainability Serendipity Festival Lineup

LOAD IN
VENDOR SETUP/ LOAD IN

STAFF CHECK IN

FIHAL CHECK i SETUP

EVENT STARTS / CHEGK IN
BEGINS

WORKSHOP SETUP

YOGA WORKSHOP
WORKSHOP EMNDS

a3 & A SETUP
@ & A | PHIL TORRES

END OF O & & | SETUP

AG5 FITNESS CLASS
END OF CLASS

& A SETUP
d & & | JENNELLE ELIANA

END OF Q & & | SETUWP

YOGA WORKSHOP
END OF CLASS

a3 & A SETUP
@ & A | LAUREN GIRALDO

END OF O & & | SETUP
A05 FITNESS CLASS

Eveni Team, Productian Team, Elecinciars, Watar Trucks, Local Voluntsers & Sponsar Volurfeers
All Wandars and Sponsars arrive al location and begin unloading and se®ing up

Influencens & Finess Instructons arive. Security and EMSE Arrive. Final Raoll Cal far ALL Staff
Vandars, Spansors, Influancen & Workshaps.

All 5ia¥. Securéy ard EMS repor 1o Evenl Chedk Inarsa. Vendors and Sponsars report ba their
bosaihes:

All vandors and sponsor booths are set up and ready for atlendess. Security = stationed throughout
the evenl at their localions. EMS is stationed al Finst Aid Boath. Event Team is at localion.
Production Team is ready at the Man Stage

Fress Spril Yoga Instrucior should check in al e Main Slage. Screen [ Video / Audio Cheds
happens now. Makes any final adjustments before the slart of workshop, Atlendess can start sstling
up their mats and securing a spaol al this time

Frea Spril Yoga Warkshop Begns.

Froductan Team and Volunbeers clear lhe area.

Man Stage = sat up with a microphone and chair for speaker. Phil Torres checks in at stage.
A0 MIMUITES. Production Team & Ewant Slaf moderates to ensure bmeliness

Productiaon Team and Volunteers clear the stage and area. Selup for 306 Filness. Inslruclor checks
n At slage.

Al5 Fitness Clas=s begins.

Producton Team and Volunbeers clear the area,

Man Stage = =at up with a microphone and chair for speaksr. Jennele Eliana checks n at slage.
30 MINUTES. Produztion Team & Event Sla® moderates to ensure bmeliness.

Froducton Team and Volunteers clear the stage and area. Sstup for Free Spirt Workshap. Instructor
checks in at stags.

Frea Spril Yoga Warkshop Begns.

Froductan Team and Volunbeers clear lhe area.

Man Stage = sat up with a microphone and chair for speaker. Lawren Giraldo dhecks in al stage.
A0 MIMUITES. Production Team & Ewant Slaf moderates to ensure bmeliness

Production Team and Volunteers clear the stage and area. Selup for 306 Filness. Instruclor cheacks in
al stapge.

Als5 Fitness Clas=s begins.

ON THE HOUR | TTAM,1IPM,3PM,5PM
45 MINUTES EACH

ON THE 15'S I2:15PM, 2:15PM, 4:15PM
50 MINUTES EACH



Yendors & Sponsar Boolhs can begin breakdown while class is happening 1o ensure guicker and
smoather clearup after dass gets relsased.

END OF CLASSE Producban Team and Volunteers clear the ares. Bagin breakdown of stage and all equipment.

Secunly & Yaolurfeers begin clearmg the svenl area and drect theam towards the axi.

ALL STAFF AND VOLUNTEERS SHOULD BE CLEARED FROM THE AREA. PRODUCTION
TRUCKS AND VEHICLES SHOULD BE CLEARED. FINAL SWEEP OF THE AREA SHOULD BE
COMPLETED BY EVENT TEAM.



FOOD @D ‘:/:ﬁgg%grill
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KOMBUCHA
JUIIRT ORGANIC GROCER & CAFE
a bubbly probiotic tea

FASHION/BEAUTY wourcone



UW3LL PEOPLE

LA

itALTH
KOMBUC

a bubbly probiotic tea




Company Logo on our

complimentary Canvas Tote
O e/x/F ofure _{—o— all a/_”_e/vvo{ ees  evei a/f{-e/r _{_l'w/ e/ve/rv—{— Uy w-e/r!

Featured in our Monthly

Newsletters

O 019 F o-r_{_ wrul;r_ vess fo—r exclusive oo—wF ong a/vvo{ o{b&oo—wnj-s/
O ]Ce/aj_wre/a{ C/o-vvvF a/vv?/ oo—ru_{-e/ru_{-

Commercial Spotlight on

Sponsors throughout Event
O fe,w—‘—wre/o{ OV O v sj— w?/e/ S/c/re/e/M»!



Merchandise items are
ethically and
environmentally
sourced.

Both are fabricated in
the USA.

Canvas Totes are made
with 100% recycled
cotton.

Water hottles are
stainless steel,
recyclable, BPA free
aluminum.



Estimated Actual Worse Case Scenario |Best Case Scenario

Beginning Balance $72,000.00 $72,000.00 $72,000.00 $72,000.00
EXPENSES: |

Groundskeeping: $500.00 $585.00 $585.00 $585.00
Advertising: $12,000.00 $3,643.00 $3,643.00 $3,643.00
Merchandise Costs: $8,000.00 $7,421.00 $7,421.00 $7,421.00
Event Venue: $3,000.00 $2,382.40 $2,382.40 $2,382.40
IPad Rentals: $1,000.00 $1,299.00 $1,299.00 $1,299.00
Production Team: $15,000.00 $18,000.00 $18,000.00 $18,000.00
Speakers/Entertainment: $20,000.00 $15,090.00 $15,090.00 $15,090.00
Production Creative: $1,000.00 $1,529.70 $1,529.70 $1,529.70
Water Trucks: $1,500.00 $1,320.00 $1,320.00 $1,320.00
Portapotties: $2,500.00 $4,000.00 $4,000.00 $4,000.00
Charging Stations: $1,000.00 $2,052.00 $2,052.00 $2,052.00
Rental Mats: $1,000.00 $574.80 $574.80 $574.80
Security/EMS: $2,500.00 $4,600.00 $4,600.00 $4,600.00

REVENUES:

Given Budget: $72,000.00 $72,000.00 $72,000.00 $72,000.00
Vendor Payments: $32,850.00 $32,850.00
Sponsor Payments: $15,000.00 $15,000.00
Merchandise Sales: $2,000.00 $5,000.00
Mat Rentals/Sales: $768.00 $1,920.00

TOTALS $72,000.00 $72,000.00 $122,618.00 $126,770.00
CONTINGENCY BUDGET: $3,000.00 $9,503.10 $9,503.10 $9,503.10
NET INCOME: $3,000.00 $9,503.10 $60,121.10 $64,273.10




Groundskeeping: $585.00
Advertising: ] $3,643.00
Merchandise Costs: $7,421.00
Event Venue: $2,382.40
iPad Rentals: $1,299.00
Production Team: $18,000.00
Speakers/Entertainment: $15,090.00
Production Creative: $1,529.70
Water Trucks: $1,320.00
Portapotties: $4,000.00
Charging Stations: $2,052.00
Rental Mats: $574.80
Security/EMS: $4,600.00
Toas | s6249690
REVENUES:

Given Budget: $72,000.00
Vendor Payments: $32,850.00
Sponsor Payments: $15,000.00
Merchandise Sales: $3,750.00
Mat Rentals/Sales: $1,440.00

TOTALS $125,040.00
CONTINGENCY BUDGET: $9,503.10
NET INCOME: $62,543.10
(revenues without our
budget)




« LOCATION IS RIGHT NEAR < CONNECTIONS TO

A BOARDWALK LIGHTING AN

« CHEAPER VENUE SOUND TEAMS

. ATTRACTS SUPPORT FROM ~ ' - V0 INIATE
SESSIONS PAIRED

LOCAL BUSINESSES AND

WITH VENDORS AND
INFLUENCGERS SPEAKERS



« NOT CHARGING FOR ENTRY

« BRAND NEW POP-UP WITHOUT MUCH
CREDIBILITY

« ONLY ONE DAY

« DATE IS IN SEPTEMBER

o CANNOT AFFORD POPULAR LIVE
ENTERTAINMENT



o VENUE IS A VERY POPULAR WEEKEND HANGOUT

o CALIFORNIA SCHOOLS PRIORITZING SUSTAINABILITY

o YOGA IS THE PINNACLE OF SOUTHERN CALIFORNIA

o 11% INCREASE IN CONCERN FOR GLOBAL WARMING
FROM 2015-2018

o LOS ANGELES AREA IS RANKED SEGOND HIGHEST
LOCATION IN ECONOMIG PERFORMANCE



o MAJOR EARTHQUAKE PREDICTED TO HIT CALIFORNIA

o VENUE IS OUTSIDE

o LONG BEACH IS ONE OF THE MOST POLLUTED AREAS IN
NATION

 BREWERY YOGA EVENTS HAPPENING THE SAME
WEEKEND



Mevrbeling

e INSTAGRAM BUSINESS ACCOUNT
e DIGITAL ADS [SOCIAL MEDIA, BLOGS, ETC.]
e PROMO ON VENDORS' INSTAGRAM ACCOUNTS

e PUT UP FLYERS FOR THE EVENT AROUND
THE AREA
W ¢



CONDITIONS
o WILL BE HELD RAIN OR SHINE - ONLY CANGELLATIONS IS EXTREME WEATHER

CONDITIONS

o 20-50% REFUNDS WILL BE GIVEN IF SUCH OCCURS OTHERWISE NO REFUNDS

o IN CASE OF NO SHOW VENDOR, WE WILL CONTACT OTHER LOCAL GOMPANIES TO
FILLIN

o IN CASE OF NO SHOW PERFORMER, GABI WILL FILL IN AS A 305 FITNESS
INSTRUGTOR

o WE ALSO HAVE PROPERTY DAMAGE ALLOCATED IN OUR BUDGET



Post-Event Survey @

EACH ATTENDEE WILL RECEIVE A SATISFACTION SURVEY FOLLOWING
THE EVENT.

RESPONSES WILL PROVIDE US WITH NECESSARY FEEDBACK &
IMPROVEMENTS THAT CAN BE MADE FOR THE NEXT EVENT.

Monthly Newsletter

EACH MONTH, WE WILL BE SENDING OUT A NEWSLETTER WITH
INFORMATION FROM OUR SPONSORS & CONTENT THAT WE HAVE COMPILED
AND CREATED THAT ALIGN WITH OUR VALUES AND MISSION STATEMENT.



Queyliony?



